
e-Alumni Connections 
Free Classified Ad Policy 

 
Please read the policy and rules before submitting your classified ad: 
 
1) Only members of the University of Miami Alumni Association can request classified advertising on e-
Alumni Connections.  Contact information must be submitted with advertisement content for membership 
verification. 
2) Ads may be edited for space and/or content. 
3) A maximum of two (2) ads per individual UMAA member will be accepted per edition. 
4) Ads can be run for up to three (3) consecutive editions.  After that, the ad must be submitted again. 
5) Ads must contain contact information via e-mail or phone. 
6) Only ads for free animals will be accepted. 
7) Tickets for events sold through classified ads may not exceed the face value of the ticket. 
8) Ads must be submitted by 5:00 p.m. ET the Friday prior to publication. 
9) Ads must be 200 characters or less, including spaces 
10) The following types of items are considered inappropriate for publication/listing and will not be published.   
This list is not a comprehensive list and should not be construed as such. 
 
Animals for sale  Alcohol/Wine Counterfeit Currency, Stamps, or 

Items 
Credit Cards Drugs & Drug Paraphernalia Embargoed Goods & Prohibited 

Items 
Firearms Fireworks Government IDs and Licences 
Human Parts & Remains Lockpicking Devices Lottery Tickets 
Mailing Lists/Personal Information Multi-Level Marketing, Pyramid, or 

Matrix Programs 
Plants & Seeds 

Postage meters Medical Equipment & Prescription 
Drugs 

Satellite & Cable Descramblers 

Stocks/Securities Stolen Property Surveillance Equipment 
 
Many other items or services for sale may be considered questionable.  The UMAA editorial staff may 
contact you for more information.  If contact cannot be made for clarification, the submission will not be 
included. 
 
THE UMAA ACCEPTS NO RESPONSIBILITY OR LIABILITY FOR THE VERACITY OR ACCURACY OF 
CLASSIFIED ADVERTISEMENTS APPEARING IN E-ALUMNI CONNECTIONS AS SUBMITTED.  CAVEAT 
EMPTOR.  LIABILITY AND REMEDIATION FOR MISPRINTS/ERRORS EXTENDS ONLY TO 
CORRECTION/RELISTING IN ONE SUBSEQUENT EDITION. THE UMAA RESERVES THE RIGHT TO 
CORRECTLY CLASSIFY, EDIT ALL COPY, OR REJECT OR CANCEL ANY ADVERTISEMENT AT ANY 
TIME. 
 
All questions should be referred to the Alumni Communications & Web Editor, 305-284-2872. 


