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Overview of MME Division’s Goals and Activities

by Ann Hollifield, Past Division Head

This has been a very active and successful year for The Division greatly expanded its international
the Media Management and Economics Divisibime  service and outreach work during the year faref that
Division’s successes included its Midwinter Confer reflect the goals established AigJMC. The Division
ence, its international service and outreach work, was contacted by scholars in China, Russia, and
collaboration with the Nation@ssociation of Romania and asked to assist in identifying books; jour
Broadcasters on the development of audience researdals, course syllabi, and other teaching materials that
courses in university media management programs, tieeuld be used in new graduate and ugdetuate
active use of the Division newsletter and listservto programs in media management and economics being
enhance discussion of academic and professional issdeseloped in those countrid$e division also was
and to support the development of textbooks and marasked to assist in identifying graduate programs in
agement journals, and the development of an outstanthedia management and economics in U.S. universities
ing program for the 2002 national conference in Mianthat would be appropriate for foreign students and mid-
Among the highlights of the year was the Midwintercareer professionals seeking to continue their studies in

Conference, which the Media Management and the field, and academic conferences that would be most
Economics Division @anized and hosted at the useful for scholars in the field of media management
University of Geagia. The conference was one of the and economics to atterd.number of division mem

most successful in the divisiatecent experience, bers also participated directly in international service
drawing more than 100 participants from 18 states and outreach activities during the year

despite the é&ct of the tragedy of Septllon travel. The Division sought to build its membership
Additionally, the conference attracted a number of  throughout the yeaparticularly international member
participants from the Gegia media professional ship.The Midwinter conference was part of thdb#f

community who were ncAEJMC members, including and attracted two papers from overseas. In spring 2002,

both those who were invited as panelists and those wi@ Division also undertook a major membership

simply attended out of interest. Of particular note, therecruitment mailingThe mailing was sent to non-

conference was very successful in attracting student AEJMC members who had attended the international

scholars, including masterstudents. Many of the Media Economic conferencegamnized by Division

graduate students were attending their first academicmember Robert Picard irurku, Finland, in May 2002.

conference and making their first research presentation.During the yearthe Divisions leadership worked in

Creating a supportive environment for young scholarscsllaboration with the Nation@lssociation of

a primary motivation for MMES continued sponsorshipBroadcasters, the Broadcast Educafissociation, and

of midwinter academic conferences. Consequgtitey the Broadcast Research Initiative on the development of

high level of participation by students was particularlycourses and curricular materials related to audience

gratifying. The conference featured research, teachingesearch. Gary Corbitt, Research Director for

and PF&R panels, and nine refereed research-paper WJXT/Post Newsweek Stations and leader of the

sessions where 31 papers were presented. Broadcast Research Initiative, was invited to discuss
Among the Divisiors other major accomplishments this initiative during the Divisios’2001 Business

during 2001-2002: meeting inWashington and to author a lead article on
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the topic in the Divisiors Winter newsletterThe Retention Chair was named for the Division for the first
Division’s Head an&/ice Head participated in confer time in 2001, as was an International Service and
ence calls during the year to continue work on cufricuOutreach Chajwith responsibilities for recruiting
lum proposals and collaboration. international member3.he Membership ChaiDane

The Division worked all year with the International Claussen, developed a recruitment flyer for the Division
Journal of Media Management on the development ofthat was distributed at the NGfnvention, the
new award that would encourage scholarship in medidlidwinter conference sponsored by the Division, and
managemenfThe exact standards for the award and treeveral other non-AEJMC academic/professional activi
process by which the Journal will award it are still ties.Additionally, he spearheaded adarmailing of
being developed, but MME Division leadership has MME Division information to non-AEJMC member
been actively involved in working with the Journal's attendees at the International Media Economics cenfer

editorial board on the project. ence that took place ifurku, Finland, in May 2002.
During the academic yeahe Division published » The third major goal for the year was to increase the
three newsletters. Shortly after the convention in number of refereed research papers submitted to the
Miami, the Division will have published five newslet Division. To this end, a Paper Competition Marketing
ters, including two special summer issues. Chair was appointed for the Division, and the Divisson’

The Division maintained an active listserv that was Call for Papers was distributed at NCA, the Midwinter
used to discuss a variety of divisional and professionaConference and several other non-AEJMC venues.
issues.Twice during the yeathe listserv was used to Despite these &drts, the total number of paper submis
explore issues related to the development of textbooksions to the Division for the Miami convention dropped

and journals in our field. to 32, down by 3 papers from the 208Ashington,
D.C. conference. Howeveghe number of graduate
Division’s Goals: Met and Unmet student paper submissions jumped substantially from

The Division entered 2001-2002 with three primarylast yearup to 13 from 8 in 2001, as did the acceptance
goals for the year: to ganize and host a successful rate for student paperd/hen the papers submitted to
Midwinter conference; to build division membership; the Division for the Midwinter Conference are included

and to increase research paper submissions. in the count, the total number of submitted papers was
» The Midwinter conference was an unconditional 47. Howeverthe 2001 figure does not include papers
successTherefore, that goal was met. submitted to the Division for the 2001 Midwinter

» Membership rose from 157 to 199 during 2001- conference, so the comparison is not perfect.
2002, a 27% increaséd Membership Recruitment and

RESEARCH by Philip M. Napoli,Research Chair & Hugh Fullerton, Refereed Paper Chair

This was a very active year for the Media Management and Economics Division from a research perspecti
It hosted a Midwinter conference at the University of @eothat included nine refereed research sessions and
one research panelhe conference was co-sponsored by four other divisions, Communitatbnology &
Policy, Radio &Television Journalism, Civic Journalism, avidual Communication.

The research panel was titled “Breakfast with Senior Scholars” and was moderated by Hugh Martin of the
University of Geagia. The panelists werglison Alexander (University of Gegra), Stephen Lacy (Michigan
State University), Joe Dominick (University of Gga) and Lee Becker (University of Gga@). This panel
gave attendees insights into research trends in the field, tips in getting research published, and adviece on de
oping and managing a research progré@ypproximately 30 people attended the sessidre nine refereed
research panels at the Midwinter conference showcased 31 papers. Each of the panels was co-sponsored b
of the divisions participating in the conferendgtendance for these sessions ran from 5 to 20 peDipée.
panels addressed a variety of timely issues, including the digital divide, copyright, and the reed@ise to
the events of Septembet.1

The research line-up for the annual convention in Miami was a full one, with five refereed paper sessions &
two research panelsThe first research panel (co-sponsored withAttheertising Division) was titled “The
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Economics of NewAudience Measurement Competition Chair who is serving his second term in
Technologies.This panel addressed new audience that position, the quality of the submissions was higher
measurement technologies suclgstron’s personal There were a number of papers that might have made it
portable meter and Nielsewery controversial local onto the convention program last year that were not
people meterand their possible fefcts on the econom accepted this yea®n the whole the papers were more
ics of media industries. Scheduled participants in thissophisticated in the use and analysis of dasubstan
panel are drawn from both industry and academia, artthl change was the proportion of papers devoted to
included KenWollenbelg, SenioVice President at economics topics compared to those devoted te man
Nielsen Media Research; Dick Spoanfeunder of agementThe proportion of management papers, which
Adcom (a provider of local cable audience data); Bettysed to dominate paper submissions, was down this
Frazier Research Director of television statdVvJ year while those devoted to economics increased.
(NBC) in Miami; and Beth Barnes, associate professdBroadcast and telecommunications topics continued to
of advertising at Syracuse University and a leading dominate, but several of the accepted papers dealt with
researcher on the interaction between audience newspapers and one with magazines.
measurement and media economics. The Division is open to research conducted through

The second research panel (co-sponsored with  all methods of inquiry and actively advertises its inter
CommunicationTechnology & Policy) is titled “The  est in receiving research submissions grounded in a
Effects of Media on the Economy” and addressed thevariety of approaches to inquiriowever the nature of
timely topic (considering the current state of the eeonthe field is such that the majority of submissions to the
my) of how the media &ct economic conditions. Division used empirical research designs and quantita
Panelists include MME Division Heakhn Hollifield; tive methods.
Kevin Gale, Editor of the South Florida Business WeaknessNot having enough ethnic diversity among
Journal; Ben Bates of the UniversityTd#nnessee; and the researchers participating in our research panels.
TudorVlad, University of Geagia. One of the primary
goals of the panel defined a future research agenda iNNumber of Faculty Reseach Submissions
“economic communication” for mass communication Midwinter Conference: Accepted
scholars, to mirror the resources scholars in the field Miami Convention: 19 Submitted; 12 accepted;
already have devoted to “political communication.” Acceptance rate: 63%

2001: 27 Submitted; 17 acceptéaceptance rate: 63%

Strengths andWeaknesses of Reseectn Activities

StrengthsConducting and disseminating research Number of Student Reseach Submissions
that is very timely and topical. For instance, in our  Midwinter Conference: 9 accepted
Midwinter conference a panel addressed the events dfliami Convention: 13 Submitted; 7 accepted:
Sept. 1L and theAEIJMC conference line-up included aAcceptance rate: 54%
panel on emging audience measurement technologie®001: 8 Submitted: 3 acceptektceptance rate: 38%
Addressing issues that are both very current and highlptal Miami Convention Paper Submissions to MME
relevant to both academics and professionals in the 32 Submitted; 1&cceptedAcceptance rate: 56%.
field is a key strength of the divisioA.second major  Total Midwinter ConferencAcceptance Raté30%
strength has been the strong involvement of graduate
students in the Divisios’research competitions and Overview of the Judging Pocess
panels and the increase in the number of graduate stu All research papers submissions to the Miami con
dent research paper submissions. In all 16 graduate stention were double-blind and peer reviewed by three
dents presented papers at Division events during 200kviewers. Faculty and student paper submissions were
2002 and a number of these individuals were masterseviewed through the same process with no distinction
students or first-year doctoral students making their being made to the judgeghis ensures that the highest-
first research presentations. quality research submitted to the division is accepted

Additionally, although the number of research papefsr presentation regardless of authorship. It also ensures
submitted to the Miami convention was down slightly that faculty submissions are not privileged over student
from last yearin the view of the Divisiors Paper submissionsThe data gathered from the judges were
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compiled by the Divisiors paper chair in order to winner(s) receive an awards plaque at the Division’
make the final decisions regarding acceptances,-rejelsusiness meeting at the national convention.

tions, and the Divisios’awards. For the Midwinter In addition to the named awards, research awards
Convention, judges blind-reviewed paper abstracts oéire presented to the authors of the second and third
no more than two pages in length. place faculty papers and student papa&lisaward

winners receive a plaque in recognition of their
Number of Judges achievement.

There were 26 judges in all for the Miami paper An International Journal of Media Management
competition. Of those, 17 were male and 9 were Award is currently being developed. In 2002, IJMM
female.The ethnic breakdown of judges was as approached the division about sponsoring a new
follows: 22 Caucasian; &sian; 2African-American.  annual research award. In the future, MME Division
Each judge was asked to judge between three and fonembers will be asked to approve a proposal for a

papers, with a mean of 3.55. research award that probably will recognize graduate
student research, but which will not compete with the
Refereed Non-PapeiResearch Competitions Mary Alice ShaverAward.

The MME Division does not currently sponsor any

type of refereed non-paper research competition.  Primar y Reseach Accomplishment
The MME Division’s primary accomplishment in

Faculty/Student Reseach Awards the area of research this year was igaoizing and

The MME Division sponsors three named researclosting an extensive midwinter research conference
awards and is in the process of developing a fourth. (31 papers presented)he conference gave members

The Robert Picardward is presented to the authoran opportunity for exposure and feedback for their
of the book or journal article published during the yeavork. Additionally, it attracted a lgre number of
that is considered by the judging committee to have graduate student scholars, including several still
made the greatest contribution to the field of media completing their masters degre@$wus, the Midwinter
management and economics. Nominations for the Conference accomplished one of its primary missions
Picard award are sought from MME division member®r the division, which is to support and encourage
and editors of journals that publish articles in the  graduate student scholars in the field and to provide a
media management and economics area. Nomineesfaendly environment in which new scholars can feel
reviewed and judged by members of the MME comfortable in making their first research presentations
Division’s NamedAwards Committee, all members of to an academic/professional audieriCiee importance
the Division's Executive Boardl'he Picarddward of the Midwinter Conference to encouraging graduate
winner(s) receive an awards plaque at the Division’ student participation in research and convention activi
business meeting at the national convention. ties, and in providing students with early feedback on

The Stephen Lacgward is given to the author(s) oftheir work, is reflected in the substantial increase the
the top faculty paper presented at the annual cenverDivision saw this year in the graduate student-paper
tion of AEJMC, as judged and scored by the divison'submission and acceptance rate for Miami.
paper competition reviewer§he winner(s) receive an  In sum, the Media Management and Economics
awards plagueThe award is made at the Divisisn’  Division’s research activities for the year illustrated the
business meeting at the national convention. division’s commitment to conducting and disseminat

The MaryAlice ShaverAward is presented to the ing research, as well as the Divisiggommitment to
author(s) of the top student paper presented at the establishing and maintaining relationships with influ
annual convention AAEJMC, as judged and scored byntial industry professionals across a variety of
the divisions paper competition reviewerkhe segments of the media industry



TEACHING by Randy Beam, Vice Program Chair and Teaching Standards Chair

The MME Division has identified four broad goals and Communication Division)his panel focused on

related to teaching: broader issues of teaching in culturally diverse
* Fostering curriculum development; communities. It explored issues that arise when faculty
» Encouraging structural supports for teaching; members teach “across borders,” either physical or

» Enhancing course content and teaching methods; cultural. Panel members discussed the challenges that
* Promoting assessment of students, teachers, coursasse when either the professor or student in a U.S.
and programs. university is an international schal@®ther issues

Within each area, the MME DivisiaTeaching addressed included dealing withfdifences in culture,
Standards Committee has identified more specific language and professional values for faculty doing
goals that it pursued during the 2001-2002 academidnternational service and outreach projects.
year These goals reflected two themes: 1) a continuingMedia Management Challenges in a Culturally
commitment to dealing with the issues of diversity aridiverse Marketplace” (lead ganizer and sole
2) an emphasis on providing teaching resources for sponsor)This panel focused on issues facing teachers
members.The summaries below describe the of media management. It began with the premise that
Division’s eforts, which included expansion and pro U.S. markets are becoming increasingly diverse, and
motion of ourWeb site as a resource for teaching andvliami/Dade County represents one of the most
research; panels dealing with both broad and narrowculturally diverse markets in the counthyis not only
issues related to diversity; discussions about the impaaially diverse, but traditional racial groups are often
of new technologies on curriculum; and an award forfragmented by cultural dérences arising from dér-
faculty who represent excellent in the teaching of  ent countries of origin in the Caribbean and Latin
media management and economics. America.This panel explored the impact of cultural
Curriculum differences on the management of media enterprises.

Division Goal To continue momentum from last It included representatives from the publishing and
year by addressing both general issues related to div@oadcasting industries and helped make those who
sity and teaching as well as specific issues related tdeach media management more aware of the challenge:
teaching about the challenges facing managers of facing leaders of mediaganizations in culturally
media oganizations in culturally diverse communitiesdiverse markets.
The objective was to provide members with both  Qut-of-ConventiorActivities
curricular advice on dealing with diversity and with During the yearthe Divisions leadership worked in
suggestions on ways to modify curricula to deal moreollaboration with the Nation&ssociation of
effectively with diversity issues. Broadcasters, the Broadcast Educafissociation,

Last yearthe Division oganized convention and the Broadcast Research Initiative on the develop
sessions that focused on general teaching issues relatedt of courses and curricular materials related to
to diversity This occurred layely through sponsorship audience research. Gary Corbitt, Research Director for
of a panel on “mainstreaming” diversity — dealing withVJXT/Post Newsweek Stations and leader of the
diversity issues in courses that are not about diversitgroadcast Research Initiative (BRI), was invited to
This year the goal was both to expand on our succesaddress this issue during the Divis®2001 Business
last year by contributing both general programming imeeting inWashington and to author a lead article on
this area and programming that focused more narrovitye topic in the Divisiors Winter newsletterThe BRI
on diversity issues as they relate to teaching about is chaged with improving research in the broadcast
media management and economidse Division saw industry and providing the industry with highly skilled,
theAEJMC conference location — Miami, one of the trained research personn&b that end, participants in
most multi-ethnic communities in the United States -the BRI are seeking to collaborate with academics and
as a resource that would allow us to address both ggqaisfessionals to develop university courses that would
in significant ways.The Division took the lead in teach industry-oriented research skills, to be hosts for
organizing two panels focused on diversity issues: regional continuing education and development work
» “Ways of Knowing:TeachingAcross Cultures and  shops and to provide professional researchers as guest
Borders” (lead aganizey co-sponsored with Minorities speakers and instructors to university classes.
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The MME division has participated actively in thesassist in identifying graduate programs in media
collaborative dbrts, with the Divisions Head and management and economics in U.S. universities that
Vice Head participating in conference calls and e-maiould be appropriate for foreign students and mid-
consultations during the year to work on curriculum career professionals seeking to continue their studies in
proposals, the development of speakbtseaus and  the field, and academic conferences that would be
other collaborative &brts. most useful for scholars in the field to attefd.
Leadership number of Division members also participated directly

Division Goal To develop programming related to in international service, outreach, and teaching-
new-media technology and its implications for the  exchange activities during the year
journalism education in the 21st centurhie objective Course content and teaching methods
was to stimulate thinking by faculty about how Division Goal To collaborate with teachers of
programs in journalism and mass communication matyaditional journalism courses to improve the quality of
need to revise curricula in light of technology-related journalism in the public interest, without sacrificing

trends such as congance. the economic success of medigaorizations.
Out-of-ConventiorActivities In-ConventionActivity
The Division sought to address this goal in its In the past few years, the MME Division has

Midwinter Conference ithens, Gedia, which is focused its pre-convention activities on teaching-
only 45 miles south dhtlanta, the home base for one methods workshop3wo years ago, the Division co-
of the most “conveged” media aganizations in the sponsored a teaching session on advertising sales,

world — CNN. At the Midwinter Conference, the while last yearthe Division co-sponsored a session
Division oganized a panel entitled, &Ehnology and that examined techniques for using census data for
the Journalism Curriculum: Does Industry both industry research and comptassisted reporting.
Convegence Require Changes in Way thatWe This year the Division co-sponsored the pre-eon
Teach?” (co-sponsored with Radio&levision vention workshop “Covering Crime: Does it Have to
Journalism, Communicatiofechnology & Policy Bleed to Lead.The workshop, which focused on

Visual Comm and Civic Journalism). Panel memberstechniques for creatingfe€tive and focused crime
ScottWoelfel, president and CEO afmchair Media coverage that serves the public interest, included such
Inc. and founder and former president of CNN leading presenters as Edna Buchanan, the Miami
Interactive, and Kurt Greenbaum, general manager dfleralds crime reporter emerita and authne RT'VJ
Media General Interactive, discussed ways in which Division is the lead sponsor of the workshop.
convegence was reshaping the skill sets needed for  Division Goal To use our electronic newsletter to
students of journalism and mass communication.  provide practical advice and resources for teaching
Speakers also cautioned against the programs puttingnedia management and economidse objective this
too much emphasis on teaching technology per se inyear was to make the newsletter a vehicle for teaching
their curricula. tools in addition to teaching advice.

Division Goal To expand our international service  In the past, our newsletter content has successfully
and outreach mission to support the development of provided good general advice about strategies for
education in media management and economics aroteathing media management and econoriics. year
the world, with particular emphasis on those nations we sought to provide more specific resources to
with emeging democracies or economies in transitiorDivision members who teach courses in this aiéa.

The Division greatly expanded its international =~ accomplished this in two ways:
service and outreach work, particularly in support of ¢ One newsletter article focused\&b resources
those leading curriculum development in the area of that are useful to faculty and students doing research
media management and economidse Division was on media management and economics. Division
contacted by scholars in China, Russia, and Romanianembers were asked to sugdésb sites for this
and asked to assist in identifying books, journals,  article.Then the author of the article provided an anno
course syllabi, and other teaching materials that coulthted list of these sites that included their URLs and
be used in new graduate and ugdaduate programs short descriptions of the content available on them.
in media management and economics being developed A second newsletter article focused how to encour
in those countried he Division also was asked to age active learning in courses devoted to sales and
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managemenihe author of the article asked two organizing, co-sponsored with Internship & Career
dozen sales, management and media-economics Interest Group)The panel highlighted the importance
instructors to describe their mostesfive teaching of business-side jobs for students seeking work at
methodsThese included public-service projects and media and telecommunications firmiBhis panel
actual business ventures; a role-playing “card game ftwused on two themes: First, how faculty and intern
help students apply dé@rent persuasive sales tech  ship coordinators could broaden their internship
niques, depending on the “hand” they are dealt; casgrograms to dér students practical experience in
studies in which students role-play situations where media industry marketing, sales, finance, human
the station is sold, employees must be reprimanded resources, corporate communications and operations.
and laid of; job shadowing of media professionals; Second, how faculty might better understand the skills
research projects on media conglomerates operatingaind abilities that are prized in business-side jobs so
the student's home market; and interactive video saléisat they could better advise students on career bene
training.The purpose of the article was to provide-spdits and career paths for these positions.
cific exercises for teaching in media management and Division Goal To reward and acknowledge excel
€conomics courses. lent teachers of media management and economics.

(Note: The Division continues to maintain and In 2001, the Division established the Barry Sherman
expand itdVeb resources for teaching and research. TeachingAward, which recognizes excellence and
This site includes course outlines and an annotated lishovation in teaching of media management and
of links to helpful resources for students doing economicsThe award was presented again at the
research on media management and economics.) Division’s annual business meetifihe Division

Division Goal To support the continued develop seeks nominations for Shermfaward recipients from
ment of outstanding materials to support excellence its membership. Nominees are asked to submit materi
media management and economics instruction. Durirds regarding their teaching Teaching Standards
the yearthe Divisions active electronic listserv was chait The Teaching Standards chair selects a panel of
used to survey MME members about their reactions jodges that includes the Nam&dards chair and
the 2nd edition oMedia ManagementA Casebook senior faculty (with experience teaching media
Approach(Lawrence Earlbaum), and their suggestionsianagement or economics) from two other institu

for ways the forthcoming 3rd edition might be tions.The judges select the recipient, who receives a

changed to make it more valuable for instructors.  plaque at the Divisiog’business meeting.

Assessment The Division intends to use the award as a vehicle
Division Goal To better understand how to prepargo encourage teaching excellence by posting materials

students for successful internships or caréeiérs. from the winner (course outlines, innovative assign

objective was to make the division more proactive inments, etc.) in a special section of the Divisfgeb

linking our students (and their training) to the indus site.This will be a way to create a database of

tries in which they’ll work and in understanding whatresources from the Divisimost-successful teach

skills and abilities potential employers think we shoulers. TheTeaching Standards Committee also will

work in developing in mass-communication studentssolicit from the winner a short “teaching philosophy”
In-ConventionActivities statement and intends to do an article about the winner
The Division’s teaching-related programs this yearfor the newsletter

have focused on “real-life activitiesThat theme runs (Note:The issue of assessment remains on the

through our emphasis on media work in culturally  Division’s “radar screen,” but development of specific

diverse communities; on providing pragmatic advice assessment criteria for course content and student

via our newsletter; and on developing programming outcomes is extremely challenging. Unlike many

that can help us better understand what skills and abdEJMC Divisions, members of Media Management

ties employers value in student®s. that end, the and Economics are drawn from a variety of disciplines

Division took the lead in ganizing this panel on whatand administrative units. Some members come from

employers look for in students seeking internships amwlleges of business and others from schools of jour

jobs on the business side of medigamizations: nalism and still others from communication or mass

* “Preparing Students for the Business of Media: communication departments within colleges of liberal

Internships in Sales, Finance & Management” (lead iarts or fine arts. Division members are associated with
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programs focused on journalism, economics, telecommunications, advertising, publishing, photography and p
relations. Given this eclectic nature of the Divissonmiembership, it will be ditult to agree on assessment stan
dards that seem to fit every situatidinat's because assessment standards, by definition, are implicit statement:
about an gganizations missions and valueS:he missions and values of the programs “housing” our members
vary substantially

(Note: The Division discussed and decided not to pursue any special programs related to research on teac
The Divisions membership is small, and there was no sentiment that a special research panel on teaching we
draw an acceptable number of submissions.)
Most-Significant Accomplishments

The Division's most-significant accomplishments this year relate to currictdesefThe sole-sponsored
session on managing in culturally diverse environmengsinized by ManAlice Shaverwas an exciting and
insightful session in which the presenters included high-profile media managers from South Flueida.
Division's collaboration with the NationAlksociation of Broadcasters, the Broadcast Educassociation, and
the Broadcast Research Initiative on development of courses and curricular materials represents an importar
effort to create important ties between the academy and ind@s#yn Hollifield and Sylvia Chan-Olmsted were
the Division's key representatives on that initiative.

PROFESSIONAL FREEDOM & RESPONSIBILITY

This was a year of significant activity for the MME “Managing Disasters: @anizational and Professional
Division in the area of Professional Freedom and  Issues thafrise When theWorst Happens.” Panel idea
Responsibility The Division co-sponsored four PF&R proposed by MME. MME arranged speaker funding,
panels at the Miami Convention. It alsganized and identified and contacted three of the four panelists, and
hosted a five-division Midwinter conference at the  provided the moderato€o-sponsored by R/J.
University of Geogia, the keynote plenary session of “Are the Demands dfVall StreefTrumping the Needs
which was a PF&R panel on media and terroriShe  of Main Street®hat Can Journalists and Educators
Midwinter Conference plenary session drew an-audi Do?” Panel idea jointly proposed by MME and
ence of more than 60 people, including non-AEJMC-Newspaper Division.
member media professionals frétlanta and Political “The Spanish Language Media Market in the U.S.”
Science faculty and students from the University of Panel idea jointly proposed by MME and Public
Geogia. The Division also worked with the National Relations. MME identified and contacted three of the
Association of Broadcasters, the Broadcast Educatiofour panelists on the panel.

Association and the Broadcast Research Initiative  “Media andTerrorism: Mini-Plenary Mass Comm &
throughout the year to develop stronger contacts Society is the primary ganizer MME is a co-sponsor
between university media management programs andnd suggested panelists.

audience research professionals in the media industrifive Program Ar eas

The six PF&R panels that the MME Division spon  During the course of the yedhe MME Division
sored this year were: addressed all five areas of concern in the area of
Midwinter Conference“Media andTerrorism.” Panel Professional Freedom and Responsibility as illustrated
organized by RVJ; Conference @anized and hosted in the following.
by MME. Panel Co-sponsored by MME, Coniech  » Freedom of Expression

& Policy, Civic Journalism, andis Comm. This was a significant focus of the mini-plenary
Miami AEJMC ConferencePre-ConventiolVork- session “Media and@lerrorism.” It also was addressed
shop: “AMulti-Faceted Look at Crime Coverage.” in the Midwinter Conference session “Media and

Workshop proposed byT¥J. Co-Sponsored by MME, Terrorism.” Of particular interest was discussion of the
NewspaperLaw and Entertainment Studies divisions.recent changes in the Freedom of Informa#ion

The workshop had a dual focus: the PF&R issues < Ethics

raised in crime coverage and teaching students how doPre-Conventioorkshop: “AMulti-Faceted Look
cover crime in an &ctive and responsible way at Crime CoverageThe workshop focused on how
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faculty can teach students how do cover crime in an  Also, the Division has been working throughout the
effective and responsible way year with the NAB, BEAand BRI to develop stronger
Dealing ethically with victims of natural and man- ties between university programs in media management
made disasters while covering disaster stories was and economics and industry professionals
addressed by Richard Simpson, Director of the DAR specializing in audience research.
Center on the panel “Managing Disastersgami- Number of Non-Member Invited Convention Speakers
zational and Professional Issues thase When the 19 on PF&R Panels;
Worst Happens.Another member of that panel, psy 13 on non-PF&R MME Division panels
chologist Caroline Pyevich, addressedamizational  Total: 32, Miami and Midwinter combined
and managerial ethics in preparing journalists and  Midwinter Conference
others to cover disasters in such a way as to minimizBE&R Panel Tim Lister, Vice President of CNN
their risk of developing post-traumatic stress disordernternational; Bert Roughton,.JCrisis EditoyAtlanta
» MediaCriticism & Accountability Journal Constitution
Pre-ConventioWorkshop: “AMulti-Faceted Look Non-PF&R PanetsKurt Greenbaum, General
at Crime Coverage.The workshop examined issues dflanager Media General Interactive; Scttbelfel,
accountabilitythe public interest, and irresponsib-ility President and CEO &rmchair Media Inc., and
in crime coverage. Founder and former president, CNN Interactive
Joyce ReedYice President of Strategic Operations,Miami Confer ence:
KWTYV, Oklahoma Cityand Bryan Norcross, Director PF&R PanelsRick Sanchez, MSNBC; Ike Seamans,
of Meteorology WFOR-TV, Miami, addressed media WTVJ; Deborah PottelExecutive DirectgrNewslab;

responsibility when covering crises on the panel SamfTerilli, partnet Ford & Harrison, LLPformer gen
“Managing Disasters: @anizational and Professional eral counsel for Miami Herald Publishing Company;
Issues tha#rise When theWorst Happens.” Ted Gest, Head of Criminal Justice Journalists,

Addressing issues of media accountability and Pennsylvania; Edna Buchanan, Crime Reporter Emerita
service to the public interest is the focus for the entirand novelist, Miami Herald; Sarah Eschholz, Dept. of
panel “Wall Street and Its Impact on the Newsroom.” Criminal Justice, Gegia State Universityyalerie
» Racial, Genderand Cultural Inclusiveness Kalfrin, Florida Tribune; Bryan Norcross, Director of

Issues of racial and cultural inclusiveness was the Meteorology WFOR-TV, Miami; Caroline Pyevich,
entire focus of the panel “The Spanish Language Mefisychologist, University ofulsa; Joyce ReeW¥,ice
Market in the U.S.” President of Strategic Operations, KWT®klahoma

During the Midwinter Conference, Leonard Ray  City; TomWolzien, Senior MediAnalyst, Sanford C.
Teel, Director of the Gegra State University Center Berstein & Co. LLC; James Naughton, Poynter
for International Media Education, discussed U.S. Institute;Adriana Grillet,Vice President of Promotions,
medias visual representation of tAéghan culture and Affiliate Relations, and Communifffairs, Radio
the war on terrorism. Sheilgeft, former Southeast Unica; Daniel ShoeRoth, Business Reporteé3panish-
Asia Correspondent for the Christian Science Mopitotanguage Media and Market, El Nuevo Herald;
discussed\Vestern media misinterpretation of roles of Gonzalo R. Soruco, Miami; Neil Brown, Managing
women inAfghan and Southea8tian societies. Editor/Vice President, St. Petersgdimes.

» Public Service Non-PF&R Sessions

The focus for the entire panel ‘aVStreet and Its  Kevin Gale, Editoy South Florida Business Journal,
Impact on the Newsroom” was the ways in which ~ Miami; Roberto Suarez, Former Publisher Nuevo
current financial-market expectation$eat the ability Herald, PresidenfThe Miami Herald; Jerry Rushin,
of news media to meet their public service obligation&/ice President, General Manag&fEDR-WHQT,

During the Midwinter Conferencdjm Lister, Vice  Miami; Sabrina CrowPublisherLatin Trade; Dick
President of CNN International, and Bert Roughton, JBpooney Founder ExecutiveVice PresidentADcom,
Crisis Editor for théAtlanta Journal Constitution, dis Deerfield Beach, FL.; Kelollenbeg, SenioVice
cussed ways in which theirganizations had respond President, Strategic and Business Development,
ed to Sept. L and théNar onTerrorism, including how Nielsen Media Research, Nexork, NY; Betty Fraziey
they had changed internally in order to better serve tiiesearch ManageWTVJ (NBC), Miami; Michol
pubic interest. Klabo, Internship DirectqrClear Channel, Miami;




David Landsbag, Vice-PresidentAdvertising, Miami  Research Director faWJXT/Post Newsweek Stations

Herald Publishing; Meylin Llampayaramount and leader of the Broadcast Research Initiative, irform
Domestic Sales, Miami; David Stump, Local Sales ing Division members about that initiativedditionally
ManagerAdelphia Cable Media Services, Miami. the Division maintains an active listserv that is used
Pre-ConventionActivities both for discussion among members, and also as a

MME Division co-sponsored a pre-convention workneans to survey member opinion on a variety of topics
shop on “Covering Crime: Does it Have to Bleed to including proposed journals and textbooks.
Lead?”"The workshop involves a number of leading The Division greatly expanded its international
professionals, including Rick Sanchez, MSNBC; lke service and outreach work inf@ts that reflect the
SeamansWTVJ; SamTerilli, partner Ford & Harrison, goals established by both tA& IMC PF&R and
LLP, former general counsel for Miami Herald Teaching Standing Committed$e Division was con
Publishing Companyled Gest, Head of Criminal tacted by scholars in China, Russia, and Romania and
Justice Journalists, Pennsylvania; Edna Buchanan, asked to assist in identifying books, journals, course
Crime Reporter Emerita and novelist, Miami Herald; syllabi, and other teaching materials that could be used
Sarah Eschhol7alerie Kalfrin, FloridaTribune. in new graduate and undeaduate programs in our
Out-of ConferenceActivities field being developed in those countri€be division

The Division oganized and hosted a Midwinter also was asked to assist in identifying graduate
Conference at the University of Gga@. It was one of programs in media management and economics in U.S.
the most successful in the divisiermecent experience, universities that would be appropriate for foreign stu
drawing more than 100 participants from 18 states dents and mid-career professionals seeking to continue
despite the ééct of the tragedy of Septl bn travel.  their studies in the field, and academic conferences that
Also, the conference attracted a number of participamgould be most useful for scholars in the field of media
from the Geogia media professional community who management and economics to attendumber of
were notAEJMC members, including both those who division members also participated directly in interna
were invited as panelists and those who attended outiohal service and outreach activities during the year
interest.The Midwinter conference was very successfuicluding continuing professional education workshops
in attracting student-scholars, including master for media professionals in enggmg democracies.
students. Many of the graduate students were attendifgmary PF&R Accomplishments
their first academic conferences and making their first The MME Division has succeeded in accomplishing
research presentationshe Midwinter Conference a number of major goal¥he Midwinter Conference
included a PF&R panel on “Media afdrrorism.” Co- was one of the lgest attended of any recent Midwinter
sponsors of the conference wer€\R, CommTech & and attracted a number of non-AEJMC member profes
Policy, Vis Comm, and Civic Journalism. sional participants to its sessioii$ie Division also put

During the yearthe divisions leadership collaborat together a strong PF&R program for the Miami, having
ed with the Nationafssociation of Broadcasters, the originated the proposals for all but one of its PF&R
Broadcast EducatioAssociation, and the Broadcast panels and being actively involved in identifying, €on
Research Initiative to develop courses and curricular tacting and arranging panelisédso, the Division has
materials related to audience research. Gary Corbitt, greatly expanded the number of non-AEJMC member
Research Director foWJXT/Post Newsweek Stations panelists that it has had involved in both in-convention
and leader of the Broadcast Research Initiative, was and out-of-convention activities this year
invited to present this initiative to the Division during  Finally, the Division is proud of the strong profes
its 2001 Business meeting Washington and to author sional service and outreach activities that it has
a lead article on the topic in the DivisieWinter engaged in, including working with the NAB/BRI to
newsletterThe Divisions Head an®/ice Head partiei collaborate between media management faculty and
pated in conference calls during the year to continue industry research professional$ie Division’s focus
work on curriculum proposals and collaboration. on international service and outreach also achieved

The MME Division has published four newsletters success, by the Division serving as a resource to media
and will publish an additional newsletters this summeprofessionals and academics in egieg democracies
The newsletters have included articles on PF&R issuasd economies in transition as they pursue information
including a lead article authored by Gary Corbitt, on issues of media management and economics.



